
 

  
 

 

Junior Creative Executive 
 
Redefining B2B Marketing 
 
Halston B2B is a collective of specialists, who are devoted to building 
powerful and compelling campaigns, colliding technical expertise and 
passion.  
 
We’re passionate about niche and heavy industries, whether that be 
manufacturing, technology, or life sciences, and we truly understand the 
complex nuances of each market. We appreciate that it can be difficult to 
market such multifaceted offerings, however, we utilise our in-depth 
knowledge of these sectors to position companies as authorities in their 
field. Using a holistic approach, we seep into every facet of a business to 
create a cohesive and effective brand.  
 
Halston B2B is a brand that sits underneath Halston Group; awakening 
conversation, ignighting inspiration, and creating radical change. Also 
beneath Halston Group sits Tech Origin, Sustainability Partnerships, and 
Mercury.  
 
Our clients range from start-ups and SMEs to international Fortune 500 
companies. We are looking for a proactive Junior Creative Eecutive to join 
our team and assist the creative team in the development of imaginative, 
resourceful, and inspiring content for our brand and our clients.  
 
Do you think outside the box, and are looking to advance your creative 
marketing career?  
 
Whether this is your first venture into creative marketing, or are looking for 
a career change, this is an exciting opportunity to join a rapidly expanding 
team, and develop your career goals with great promotional opportunities.  
 
We are looking for a driven, confident person who can actively participate 
in the Groups’ marketing activities and growth by taking on some of the 
creative responsibility of our brands internal marketing and that of our 
clients.  
 
Your creative flare will help develop, expand, and maintain our creative 
output; helping you acquire marketing skills and provide you with 
knowledge of various marketing practices.  



 

  
 

 

 
Responsibilities 
The responsibilities of the role may change as time moves on, and can be 
different on any given day. You will mainly be responsible for:  
 

- The design and development of creative assets inclusive of but not 
limited to:  

o Own brand social media assets – both static and video format  
o Client social media assets – both static and video format 

- Give creative input into the strategies of Halston Group brands and 
clients  

- Assist in the creation of Group sales document, website, email, and 
report creative assets 

- Writing technical content for the Halston B2B blog on creative 
expertise 

- Bring a fresh sense of inspiration to existing brands and clients 
- Work alongside the creative team on new projects; from initial 

branding of companies to the final rollout of creative outputs 
- Work with the wider team to create, plan, and deliver a strategic and 

creative vision for our brands and clients 
- Ensure that brand images are kept consistent throughout all 

marketing activities  
 

Requirements 
- Proficient knowledge in Adobe software, including but not limited to 

Photoshop, Illustrator, InDesign, Lightroom, and After Effects  
- Creative background – whether this is educational, hobby based, or 

previous job experience 
- Please provide us with a portfolio of any previous creative work 

you’ve produced 
 

You must be confident in your creative ideas; and be able to bring 
inspiration into the existing team.  
 
Sounds good, right? Apply now!  
 
 
 
 
 
 
 



 

  
 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


